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What is Social Media?
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What MakesSocial Media Different
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Content: Communitycreates

Conversation: 2-way

Audience: Digital (online + 
mobile)

Distribution: Viral
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Viral Distribution  
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HOW TO MAKE VIRAL?
1. Web-based
2. Web customers
3. Free
4. Built-in virality (easy 

to spread)
5. Network effects
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Source: Wired magazine
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Viral Distribution
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YOU

YOUR 
FOLLOWERS
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Examples of Social Media
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Blog Microblog Social Network

Professional NetworkVideo
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Benefits for Product Marketing:
Blog
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Connectdirectly to 
customers

Communicate in 
authenticvoice

Enhance credibility

Blogs enable easy 
viewingof content
RESULT: more 
viewers

Blogs facilitate 
expression of 
genuineness 
RESULT:  more 
viewers

Useful content 
increases 
trustworthiness
RESULT: more 
viewers
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Corporate BlogExample
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http://googleblog.blogspot.com/
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Benefits For Product Marketing: 
Twitter
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Distributecontent

Receive & Send 
instantly

Receive & Send 
advice

Twitter enables 
viral distribution
RESULT:  more 
viewers

Twitter 
communicates in 
real-time
RESULT: faster 
distribution

Twitter enables 
sending links
RESULT: increased 
credibility leads to 
more followers
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Corporate Twitter Account Example
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http://twitter.com/google/
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Benefits For Product Marketing: 
Facebook

March 20, 2010 18

Build audience

Update instantly

Get feedback

Facebookenables 
centralized content 
sharing 
RESULT: one-stop 
shop for updates

Facebook
communicates in 
real-time
RESULT: faster 
content distribution

CŀŎŜōƻƻƪΩǎ
centralized content
RESULT: quick 
responses leads to 
better reputation
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Corporate FacebookFan Page Example
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http://www.facebook.com/Google#!/Google
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Benefits For Product Marketing: 
Youtube
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Entertain

Educate

Youtubeenables 
visualcontent
RESULT: more 
viewers

Youtubehow-to
content provides 
valuable info
RESULT: more 
viewers
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