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We differentiate ourselves by
focusing on solutions for

BUSINESS PROCESSES
instead of on specific tools
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Product Marketing Goals
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Product Marketing Goals

Send product info to customers
Enable sales-team to serve customers
Analyze competition

Gather product requirements
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Product Marketing Goals

Attention = Interest - Desire = Action|

Lead customers to make purchase !
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Social Media:
Explanation & Benefits
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What I1s Social Media?

Content created by audience
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What MakesSocial MedidDifferent

"1 {| Content Communitycreates

Xk .
il l'l I'l Conversation2-way

-==c ll Audience Digital (online +
===l mobile)

Distribution: Viral
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Viral Distribution

HOW TO MAKE VIRAL"
1. Web-based

2. Web customers

3. Free

4. Built-in virality (easy

to spread)

5. Network effects
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Source: Wired magazine

Viral = spreads fast
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Viral Distribution
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Examples of Social Media
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Benefits for Product Marketing
Blog

i Blogs enableasy
Connectdirectly to viewingof content
customers pES Ul more

Blogs facilitate

expression of

genuineness
RESULT: more

viewers

Useful content
Increases

trustworthiness
RESULT: more
viewers
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CorporateBlogExample

http://googleblog.blogspot.com/

The Official

Google

Blog

Let the Sunshine in
3/19/2010 02:27:00 PM
Crozz-posted on the Google Public Policy Blog.

Public=0nline is the the rallying cry during this year's Sunshine Week, an annual event to
highlight the importance of open government and the freedom of information. The week is
sponsored by the American Society of News Editors, and many editorial boards have echoed
the thoughts of the Cleveland Plain Dealer:

*._.government information ought to be made available to the public as quickly as
possible, with @ minimum of rigmarole and in the easiest, most accessible way
possible—-which these days means via the Internet.”

We agree—and what better way to celebrate Sunshine Week than with leading thinkers on
government, media and citizen engagement on all sides of the political spectrum who feel the
same? Yesterday at our Google D.C. office, the Sunlight Foundation announced its

Public=0nline campaign.

It's exciting to see growing support for transparency and to see the progress that's been made

in the last year alone. Every day. through sites like Data.gov and projects like Open Congress,

powered by Google
B) Site Feed
+ Google

Archives
| Archives |

More Blogs from Google

Visit our directory for mare
information about Google
blogs

Sign up to get our posts via
email. No mare than one
message per day

Subscribe

Delivered by FeedBurner

Recent posts from our
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Benefits For Product Marketing:
Twitter

Twitter enables
viral distribution
RESULTmMore
viewers

Twitter
communicates in
reaktime
RESULT: faster
distribution

Twitter enables
sending links

RESULT: increased
credibility leads to
more followers
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CorporateTwitter Account Example

Home Profile Find People Settings Help Sign out

Name A Googler

Location Mountain View, CA
Web hitp:/fwww.google...
Bio Mews and updates from

Google
238 2,164,968 26,408
folewing  followers listed

+ Following & & = Listsv | f¥v

1,278

“our listz: tech-business

Meet skipfish - our free, open source,
automated web security scanner:

http://bit.ly/9pGdem http://twitter.com/google/

Qur #subsaturday @youtube channels: NASA hitp:/bit ly/c1AEXN;
Gizmodo http.//bit ly/aDb4AB; Govt of Chile hitp./bit ly/bFGpCt

Our support of Sunlight Week for govt data transparency with
@sunfoundation: http://bit ly/bZHT g9
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Benefits For Product Marketing:
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Facebook

Faceboolenables
centralizedcontent
sharing

RESULT: orstop
shop for updates

Facebook
communicates in

reaktime

RESULT: faster
content distribution

ClI OSo0221 &
centralized content
RESULT: quick

responses leads to
better reputation
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CorporateFaceboolkan Page Example

fHCEbUUk Find People and More
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Google + Fans Just Fans

" Google Let the Sunshine in! http://bit.ly/99spV8
1

Official Google Blog: Let the Sunshine in

DIt 1y

Add to My Page's Favorites Cle
Suggest to Friends 'ﬁ| Yesterday at 3:28pm - Share

£ 103 people like this.
Organizing the world's information

and making it universally accessible {-J View all 22 comments
and useful, » .

L) AdSense Active http: ffwww. facebook. com/no

= te.php?created&8suggestinote_id=3733687225628id=3741

. 78355045
Information 3 hours ago - Report
Founded:
1998 ' Google Looking for a good time? Use the new scheduling tool in Calendar:
[ http://bit.ly/9VYrka
) Official Google Blog: Looking for a good time? New scheduling tool

Fans in Calendar
6of601,511 fans See Al bit.ly
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Benefits For Product Marketing:
Youtube
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Educate

J]'fo

DigitalSalesPro

Youtubeenables
visualcontent
RESULT: more
VIEWEES

Youtubehow-to
content provides
valuable info
RESULT: more
IEWETES
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